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ABOUT BUDGE 

Budge Studios 
is a top 
‘freemium' 
kids app 
company. 

We develop 
and publish 
apps for 
smartphones 
and tablets 
featuring the 
world's most 
popular 
children's 
properties. 
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WWW budgestudios com 





ABOUT THE BUDGERS 



MICHAEL ELMAN 
QUEBEC 20 14 WINNER 

EMERGING ENTREPRENEUR 


DAVID LIPES NOEMIE DUPUY 

EY Entrepreneur 
Of The Year’ 


















RECOGNITION a ACHIEVEMENTS 


50 MILLION DOWNLOADS 


TOP APP STORE RANK 
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OUR MOBILE STRATEGY 
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FROM DAY 1 ■ A NEW APP WILL BENEFIT FROM EXPOSURE 
TO MILLIONS OF BUDGE NETWORK USERS 



BUOGE NETWORK = 

16APPS 

SOM DOWNLOADS 
70DM SESSIDNS 


40 APRS BY END OF 2015 
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DOWNLOADS 


OUR MOBILE STRATEGY 
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BUDGE APRS WILL RECEIVE A CONSTANT FLOW 
OF NEW USERS WITH EACH BUDGE APP RELEASE 


LAUNCH 



BUDGE APRS 
NON-BUDGE APRS 


• NEW BUDGE APP 

2015: EVERY 3 WEEKS 
2016: EVERY 2 WEEKS 
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TIME 



BUILD A MOBILE STRATEGY - BUDGE NETWORK 


APP CROSS PROMOTION PLATFORM 
GENERATES 20-40% OF AN APP^S TOTAL DOWNLOADS 
-50% USER CROSSOVER FOR APPS OF THE SAME BRAND 





BUILD A MOBILE STRATEGY 
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EXAMPLE FOR BRANDS 


THE APRS BECOME A CROSS PROMOTION TOOL FOR THE BRAND 


ECOSYSTEM THROUGH AN EXCHANGE OF VISIBILITY 
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BRAND 



SUCCESSFUL APRS CREATE INDIRECT BENEFITS FOR BRANDS. 
PARTNERS HAVE REPORTED HUGE TRAFFIC SPIKES ON OTHER BRAND 


CHANNELS DURING APR LAUNCHES. 
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MARKETING 



BUDGE 




ALLOCATE 30% TO 50% OF YOUR BUOGET TO MARKETING - 




PRODUCTION 


6AMEDESI6N 


DEVELOPMENT 



QUALITY ASSURANCE 



BUSINESS DEVELOPMENT 


MARKETING 



HUMAN RESOURCES 


ANALYTICS AUDIO 



LEGAL 


MANAGEMENT 


YEAR FOUNDED: 2010 
HEADQUARTERS: MONTREAL 

CANADA 
EMPLOYEES: 60 





WE PLAN MARKETING FOR THE YEAR NOT FOR LAUNCH -> EVERGREEN PRODUCT 
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ANALYTICS BETA TESTERS 
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CONSUMER PRODUCTS CROSS PROMOTIONS 



PUBLISHING 
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CTCFC StTMVbarry Shortcaka^ C2014 



BUDGE 
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Plaform OS | 
Category Kids & 

Enlerlainment 
Prica Frwinuin 




Stra«A)erTy Shortcake has irwited 
al of her ineiHis to by out her 
berrytioous Haloween sweets, 
and needs YOUR heiptomake 
them Be a dessert chef and 
create sweet reopes that you can 
make lateral home! 




iPteMentfsnNHs 


Features 


• Make a variety oif tasty Haloween desserts 

• Pour. ste. btend. free2e. and eel your sweets 

• Combine food oolonrtg. ingred«nts. sprinkles 
and deoorabons for endless possterhies 

• Earn stars by oomptebng special requests 

• StrteMtony Shortcake's voice provides 
step^-step msbucbons 

• Upgrade your kitchen tools foreaster and 
quicker fciod preparation 

• Save and share your new creabons from 
tie Parents' Comer 


Best Innovative Featora 4 
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APP STORE WW-> LOCALIZATION 


INTERNATIONAL BRANDS 
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PARTNERSHIP 


BRANDS 


DISTRIBUTION 


MARKETING 


-> TESTING . PLATFORMS . FREE MARKETING 
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CREATE THE ULTIMITE APP 
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Platform_iOS:2MONTH 
EXCLUSIVITY 
Category Kids & 

Entertanment 
Price Freemium 


Join Zack and the Chuggineers in this 
virtual tram set for preschoolefs Use 
traintastic tools to fix tracks, repair 
bridges drill turviels, and more! Help fix 
problems with the Chuggineer team and 
earn new items to build your own 
Chuggington world So. are you ready. 
Chuggirw? Let’s bmld together! 




OownloMl on tKe 

App Store 



retires 


Bum your own Chuggington work) 

Help save the day, clean up spills, repair bndges. 
put out fires, and more! 

Complete missions to earn new tracitastic items 
Ride the rails with your favorite chugger and meet new 
characters Tyne, Flelch & Cormac! 

Control speed. Erection, and switch from day to night 
Tap your chugger to honk the horn' Toot toot' 

Follow easy step-by-step instructions from Zack. 
foreman of the Chuggineers 


BEST INNOVATIVE FEATURE 

( 

BnHd fd it y yout ow$t snt! 




In-app cross promotion wilhti Budge network 
Paid rrvobile ad campaigns 
App preview and trailer 

Social media support from Budge and Chuggngton 
Email blast from Budge and Chuggington 
Web piacement on budgestudios com and 
chuggington com 

Cross promotion with Anchor Bay DVD (Fall 2014), 
Chuggington Live Tour (2015), and more 
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BUDGE ENGAGEMENT DATA* 


■ Median Session Length: 4.6 minutes 

■ VS. Industry Benchmark: 1.8 minutes 

■ Median Number of Sessions per Month: 4.7 

■ VS. Industry Benchmark: 2.6 



Length of Session 


* Example for a Budge, Girl Ages 6-8, app 
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BUDGE MONETIZATION DATA* 


■ Users that buy at least one lAP: 3-7% 

■ Average Revenue per Download: 


$ 0.90 

$ 0.80 

$ 0.70 
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Gross ARPDL 

$ 0.82 
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* Example for a Budge, Girl Ages 6-8, app 




BUDGE RETENTION DATA* 
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Example for a Budge, Girl Ages 6-8, app 




BUDGE LONGEVITY DATA* 


■ Just as many, if not more, active users one year later 
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* Example for a Budge, Girl Ages 6-8, app 
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UNDERSTANDING CDNSTUMERS 
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CONSTUMERS: PARENTS 
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CHILD GATES ON IN-APP PURCHASES 


k\dm^ 



COPPA COMPLIANT 
KIDSAFE PLUS PRIVACY CERTIFIED 




KID TESTED AND APPROVED 
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KIDS + PARENTS 


REMOTE PLAY TESTING 
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LIKES: 4,178 
COMMENTS: 673 
SHARES: 172 


REGISTERED TESTERS: +2,700 
OFFICIAL LAUNCH: 2015 


CHARACTER POLLS 


Who art your favodttt? 


I^BUDGE 
Hello, Parents 

Wa need your Uda* halp to craala a nawr appi 

W«v« workrxg hard on e : a -ttkj now an«*n«_ md v* tooUng toi fOui 

tttdbaA to ut craala tw boat poaebla app* It ravohao around a group o( 

taaTanoabla pata. and waVa buW a Mort su- . ■ tavorto char*^™ « 
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KIDS : PLAYERS -> BETA TESTER PROGRAM 


STUDIO PLAY TESTING 







MONETIZE SUCCESSFULLY 



■ Experience. Budge -> 40 apps 

■ Develop and execute integrated mobile Strategy and 
marketing plan 

■ Robust quality apps that engage and retain users 

■ High engagement leads to lAP conversion 

■ Leverage your network for immediate and consistent 
user acquisition 
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THANKS! 


CONTACT 

NOEMIE DUPUY 
FOUNDER AND CO-CEO 
NOEMIE@BUDGESTUDIO$.CA 
WVIffll.BUDGESTUDIO$.COM 
TUIIHER: @N0EMIEDUPUY1 
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